


























 

RosBREED Evaluation of Extension Activities – Data Sources and Timeframe 

Group Surveys  Interviews 
Training Event  

Feedback Forms 
Other Data Sources 

Breeders and  
Allied Scientists 

 2010 Baseline Survey of knowledge, 
attitude, skills, aspirations, and 
behaviors related to the integration of 
marker assisted methods and socio-
economic research in breeding 

 Follow-up in subsequent years 

 2010 Baseline 
Interviews with a 
sample of breeders 

 Follow-up in 
subsequent years 

Event Feedback Forms will be 
systematically used at the end 
of RosBREED sponsored 
workshops, courses, and 
presentations at regional or 
national meetings. 

Ongoing Document Review will 
include project-related peer 
reviewed journal articles, other 
publications, course syllabi, 
dissertations, etc. 
 
Participants from all groups 
may be involved in evaluation 
of online extension activities 
and resources through usability 
testing or expert review 
methods. 

Producers/Processors 

Marketing groups 

Trade organizations 

 2010 Baseline Organizational Survey on 
awareness and support of marker 
assisted breeding, socio-economic 
research, creation and adoption of new 
cultivars 

 Follow-up in subsequent years 

 

Graduate Students 
 

 Baseline at beginning of each 
traineeship, beginning in 2010 

 Follow-up at end of each traineeship 

 Additional follow up in 2012, 2013, 2014 
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Advisory Panel Members

Questions to be thinking about for our discussion at 4:15 PM

1 H R BREED b ild i t ti i ti l ti iti t d i t1. How can RosBREED build interactive communications on goals, activities, outcomes, and impacts 
that are mutually beneficial to both RosBREED members and stakeholder groups? 

2. How can RosBREED advance the idea that the benefits from RosBREED activities are not defined 
by state or crop boundaries but should be viewed as regional or national benefits?

3 How can RosBREED communicate goals activities outcomes and impacts to the general public of3. How can RosBREED communicate goals, activities, outcomes, and impacts to the general public of 
consumers and tax payers?

4. Are there other projects or on‐going research activities where collaboration with RosBREED
would produce significant synergies?  What are these opportunities?

5. Are there any methods or plans of work that could be done differently to better meet project y p y p j
goals?

6. Are there any misunderstandings of our project that we need to address (e.g. RosBREED is not 
about GMOs. RosBREED will only help growers who have access to Club varieties)?

7. What was good about RosBREED I?  

8. What recommendations do you have for next year so we can make RosBREED II the best use of 
your time?
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Audrey Sebolt – Project Assistant for CommunicationsAudrey Sebolt  Project Assistant for Communications

Michigan State University
A342‐E PSSB
East Lansing, MI  48824g,
517.355.5191 x 1432
Cell:  517.230.5506
grantzau@msu.edu

Joan Schneider – Project Assistant for Budget

Michigan State University
A288 PSSB
East Lansing, MI  48824
517.355.5191 x 1359
schnei37@msu.edu
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